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VALUE…..

To whom?



The Human Impact of Data Literacy

hours 
per employee per year

Due to data-induced procrastination and sick leave from stress 
because of information, data and technology overload.

Each year, companies lose more than



Quanthub 2023

Students who are data literate 

will earn 20% more than their peers

Specifically, because they bring more value.

$



Bersin HBR

Employees who are data literate 

And less likely to quit

Because they feel more competent.

Are happier



Individual Value

Happier
Self-confident
Less stressed
More productive
Higher earnings

Data
Aware

THE VALUE 



Three quarters of employees report 
feeling overwhelmed or unhappy 
when working with data.

74%

More than one third said they would find a way to 
complete the task WITHOUT using data .

36%

One in seven would avoid doing the task entirely. 14%





Risks of low data literacy

State of Literacy 2024. Datacamp 



Individual Value

Happier
Self-confident
Less stressed
More productive
Higher earnings

Data
Aware

THE VALUE 

Functional Value

Faster decisions
Better decisions
More innovation
More productive
New insights

Data 
Application



Data masters

Data enabled

Data Aware

Data Laggards
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Data foundations – technology and tools

70% higher revenue per employee

Capgemini





https://www.pragmaticinstitute.com/resources/articles/data/datas-impact-
on-revenue-turning-data-insights-into-profits

Over $2 billion a year — that’s how much the median Fortune 
1000 company would boost revenue by, if it increased the usability 

of the data it already has by just 10%

that equals $55,900 in additional sales per employee annually

5% higher

6% higher

3% to 5%



Team Turning Gears

An Animated PowerPoint Template

ENTERPRISE 
DATA LITERACY

When we achieve enterprise-wide data literacy…….



Team Turning Gears

An Animated PowerPoint Template

E N T E RP R IS E  

DATA E XC E L LE NC E

Individual Value

Happier
Self-confident
Less stressed
More productive
Higher earnings

Data
Aware

THE VALUE 

Functional Value

Faster decisions
Better decisions
More innovation
More productive
New insights

Data 
Application

Enterprise Value

More revenue
More profit
Lower turnover
Lower overhead



QUESTION 1: 

1. Taking the analogy that data literacy is a means of 
transportation, taking us to a desired destination  
…..  Best case and Worst case: 

Mark Horesman
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Wendy Lynch PhD
Founder

Analytic-translator.com

Jamie DePastino, D.Ed., CDMP
|  Data Governance Manager |
 Carnegie Mellon University



QUESTION 2: 

Provide some context of your experience in the 
literacy space and please share the best example 
of proven/demonstrated value of data literacy.
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QUESTION 3: 

In your experience, how well do companies measure 
the value of their data literacy efforts?
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Mark Horesman
Data Evangelist

Dataversity

QUESTION 4: 

What gets in the way of assessing value?
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QUESTIONS 5 & 6:

At the individual level, how would you suggest measuring value?

At the enterprise level, how would you suggest measuring value?
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QUESTION 7:

Compare what (in your opinion) business leaders THINK the 
value of data literacy will be to what the ACTUAL value will 
be.  What is the disconnect (if there is one)?
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QUESTION 8:

With AI, is literacy even important anymore? How should 
companies decide if they need to implement data literacy 
training?
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Questions?
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