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Marketo was founded in 2006 by B2C marketing software
executives who previously helped transform marketing at

' - Epiphany. They started Marketo with a mission to change the
I I M a r keto way marketing and sales teams collaborate throughout the
revenue cycle by realigning the impact of B2B marketing
An Adobe Com pany automation and sales effectiveness solutions on revenue
growth.

Salesforce.com was founded in March 1999 by former
Oracle executive Marc Benioff along with Parker Harris,
Dave Moellenhoff, and Frank Dominguez. Harris,

Moellenhoff and Dominguez, three software developers I
previously at Clarify, wrote the initial sales force Sa e SfO rce

automation software.

https://www.marketingautomationinsider.com/marketo-vs-salesforce/



https://www.marketingautomationinsider.com/marketo-vs-salesforce/

TECHNOLOGY

Marketo

CURRENT WEBSITES

22,380

CATEGORY POSITION

#11

MARKET SHARE

1.69%

TECHNOLOGY

Salesforce
Marketing Cloud

CURRENT WEBSITES

96,103

CATEGORY POSITION

#5

MARKET SHARE

7.25%

https://www.datanyze.com/market-share/marketing-automation/marketo-vs-salesforce-marketing-cloud




Look at the overall performance of
Marketo (9.3) and contrast it with
the overall performance of
Salesforce Marketing Cloud (9.0).

Match their overall user satisfaction
rating: Marketo (96%) vs.
Salesforce Marketing Cloud (99%).

https://comparisons.financesonline.com/marketo-vs-

salesforce-marketing-cloud

Salesforce Marketing Cloud

OVERVIEW OF MARKETO
ASK VENDOR A QUESTION

.l'l
Marketo

& SmartScore™

OUR SCORE

I 9.3

X User Satisfaction 2

CUSTOMER
EXPERIENCE

I 96%

© Pricing

by quote

OVERVIEW OF SALESFORCE
MARKETING CLOUD

ASK VENDOR A QUESTION

salesforce

& SmartScore™

OUR SCORE

B 9.0

X User Satisfaction 2

CUSTOMER
EXPERIENCE

N 99%
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https://comparisons.financesonline.com/marketo-vs-salesforce-marketing-cloud
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Market Share hy Top Websites

Marketo is leading in Top 10K Sites, Top
100K Sites, Top 1M Sites and The Entire
Web.

Despite its recent growth, Salesforce
Marketing Cloud is still behind Marketo in

all market share segments.

1.87%

1.258%
0.4%

0.564%
0.287%
0.118% a
_° 0.053% 0.011%
Top 10K Sites Top 100K Sites Top 1M Sites The Entire Web

https://www.similartech.com/compare/marketo-vs-salesforce-marketing-cloud



https://www.similartech.com/compare/marketo-vs-salesforce-marketing-cloud

What about
getting

data out of
these
platforms?

Legacy
data
models
make this a
bit tricky!




20” | The Strange History of
Martech Consolidation
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Amazon Weh Services: The first of the three on
the market, they have the widest offering of
products and services and saw $25.7 hillion in
revenue in 2018. Amazon has dominated the
cloud computing market for the past decade
and their cloud experience is second to none.

A Microsoft Azure

amazon

webservices™

Microsoft Azure: Microsoft’s key advantage is
that many businesses already use their
services (Office, SharePoint, Windows/SQL
Server, etc). This familiarity and compatibility
make Microsoft Azure a very attractive option
for companies with a pre-existing reliance on
Microsoft products. They have posted $23.2
hillion in commercial cloud revenue in their
2018 annual report.

https://fullscale.io/cloud-computing-comparison-2019-aws-vs-azure-vs-google/



https://fullscale.io/cloud-computing-comparison-2019-aws-vs-azure-vs-google/

As the leading public cloud
platforms, Azure and AWS each
offer businesses a broad and deep
set of capabilities with global
coverage. Yet many organizations
choose to use both platforms

together for greater choice and
flexibility, as well as to spread their
risk and dependencies with a
multicloud approach.

https://docs.microsoft.com/en-



https://docs.microsoft.com/en-us/azure/architecture/aws-professional/services
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AWS Is Biggest

Amazon

Microsoft

Google

IBM

Alibaba

Next 10
Providers

Rest of

Market |
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Worldwide Market Share

source: Synergy Research Group

https://awsinsider.net/articles/2018/11/01/az
ure-fastest-but-aws-biggest.aspx



https://awsinsider.net/articles/2018/11/01/azure-fastest-but-aws-biggest.aspx

In terms of revenue, Amazon Web Services dominates the public cloud market with revenue growing at
49% in Q2 of 2018. In its most recent earnings statement for Q2 of 2018, AWS reported revenues of
S$6.1 billion. While Microsoft Azure is gradually catching up to Amazon, it, along with Google Cloud
Platform, lags behind AWS in market penetration and adoption.
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https://www.skyhighnetworks.com/cloud-security-blog/microsoft-azure-closes-iaas-adoption-gap-with-amazon-aws/
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Conclusion? Multi-Cloud Is a Party:
_It's here to stay, so have-fun with it!
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Agenda

» Evolution from homogeneous on-premise applications to heterogeneous on-
premise and cloud deployments
» Homogeneous deployments
» Heterogeneous deployments
» Cloud deployments

» Deployment Patterns
» |n place real time access
= On premise DW
= Cloud DW
= Hybrid DW Deployments

» What pattern is best for me?

hd MAGNITUDE’
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Evolution of Applications

Homogeneous on-premise to heterogeneous on-premise and cloud deployments

Homogeneous

h¥ MAGNITUDE



Evolution of Applications

Influencers
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Evolution of Applications

Homogeneous on-premise deployments

Homogeneous

hd MAGNITUDE’



Homogeneous Applications and Data

Monolithic
ERP and back
office systems

are deployed

hd MAGNITUDE’

Data locked

up in these
deployments
becomes
Increasingly
more valuable

IT becomes

Nl the bottleneck
for delivering
data from

these systems



Evolution of Applications

Heterogeneous on-premise deployments

hd MAGNITUDE’

Heterogeneous
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Evolution of Applications

Cloud deployments

hd MAGNITUDE’



Cloud Applications and Data

ERP

vendors start
to deploy
solutions to
the Cloud

solutions are
created for
the Cloud

hd MAGNITUDE’

Cloud

Platform
vendors rise
to
prominence

RS
O
_e. @“\mﬁ‘\&:\

volumes
continue to
grow and
fragment




Evolution of Applications

Evolutionis a process, not an event.

» Homogeneous deployments still

exist (and thrive)

* Cloud deployments are pushing

boundaries

* The reality for most companies is

somewhere In between

hd MAGNITUDE’
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So here we are...

Was what we had before really that bad?

» Data resides both on premise and in the cloud

= Sources of data include ERP systems, best of
breed applications for horizontal and vertical lines
of business, data warehouses

o4
il
,,,,,, | LI

= Failure to govern who can access what data in
each of these systems can be costly due to data
privacy requirements

» Data warehouse strategies are complicated by
ever increasing data volumes as well as the
challenges extracting data from cloud applications

hd MAGNITUDE’






Deployment Patterns

In Place Real-time access

Advantages
= Real time data access

= Transient data that has minimal
historic value

= Semi-unstructured data with
schemas that change frequently

= Application security controls and
business logic applied natively

* No costly setup and maintenance of
a data warehouse Infrastructure

hd MAGNITUDE’
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Drawbacks

» Usually constrained to small discrete
data sets due to system impact

* [ncreased complexity and
performance impact when
combining with other data sources

* Cloud application monetization
schemes can make query and
analysis operations costly

= Consumer to data store connectivity
— possibly many to many

14



Deployment Patterns

On Premise Data Warehouse

Advantages Drawbacks

» Data store optimized for querying * Timeliness of data
and analysis = Application security controls and

* Transient data can be archived business logic may need to be

= Semi-unstructured data can be replicated
normalized = Capex setup and maintenance of a

= Additional sources of data can be data warehouse Inirastructure
Ingested = Connectivity management of many

= Cloud application query costs sources of extraction

lowered through reduced “extract”
operations

= Connectivity of many users to a
single data store

hd MAGNITUDE’



Deployment Patterns

Cloud Data Warehouse

Advantages

» Opex setup and maintenance of a
data warehouse infrastructure

* Cloud sources are easily ingested
and/or referenced

» Data store size is not limited by on
premise resources

= Data warehouse hardware
managed and updated as part of
PaaS

hd MAGNITUDE’

Drawbacks

= Timeliness of data

= Application security controls and
business logic may need to be
replicated

» Complexity of extracting and loading
from on premise data to the Cloud

= Connectivity management of many
sources of extraction



Deployment Patterns
Hybrid Data Warehouse

Advantages

= Align with application deployment
plans

= Separation of concerns — on
premise vs. cloud sources

= Data store size is not limited by on
premise resources

= Data warehouse hardware
managed and updated as part of
PaaS

hd MAGNITUDE

Drawbacks

= Timeliness of data

= Application security controls and
business logic may need to be
replicated

= Complexity of extracting and loading
from on premise data to the Cloud

= Connectivity management of many
sources of extraction



So where do we go from here?

As with all other technology — there is no one size fits all

* When determining where data should reside, ask these questions:

How timely does the data need to be?

What type of data and size of data volumes will | need to persistin my data store?

What sort of security, business logic, and compliance controls need to be in place for this data?
Is extracting data from a cloud source prohibitively expensive to do in an ad hoc manner?

Do | have the IT infrastructure and budget to manage an on-premise data warehouse deployment

or does some of that cost need to be mitigated using PaaS?

Is the necessary connectivity to all my data sources available for extraction purposes and how will |

manage that connectivity?

hd MAGNITUDE’
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